UNIVERSITY  OF  TORONTO 
UNIVERSITY  EXTENSION 

DIRECTOR:  J.  R.  COULTER,  B.A. 
BUSINESS  AND  INDUSTRY  COURSES 


A Practical  Course  in 
PUBLIC  RELATIONS 


Sponsored  by  the  Toronto  Branch  of  the  Canadian  Public  Relations 
Society,  Inc.,  the  course  has  been  planned  to  broaden  the  experience  and 
horizons  of  those  already  in  the  field  and  to  provide  a solid  basis  for 
those  who  are  embarking  on  a Public  Relations  career. 

Major  emphasis  is  placed  on  the  basic  contribution  of  Public 
Relations  to  human  progress — with  special  attention  to  the  techniques 
employed  in  a wide  variety  of  P.R.  situations.  The  course  should,  therefore, 
be  of  particular  value  to  those  with  some  experience  in  Public  Relations  and 
allied  fields. 

highly  qualified  speakers  will  lay  the  basis  for  case  history 
assignments.  The  conference-workshop  technique  used  in  the  alternating 
sessions  should  assist  in  developing  the  essential  skills  required  in  the 
planning  and  follow-through  of  Public  Relations  programmes. 

To  facilitate  group  discussion  and  individual  participation 
throughout  the  course,  enrolment  will  be  limited  to  fifty  persons. 


Course  Director:  Herbert  L.  Hickey,  B.A.  - Ontario  Hydro 


Place:  Room  103,  School  of  Nursing,  Corner  of  St.  George  and  Russell  St 

Time:  Wednesdays,  7:30-9:30  p.m.  (Jan.  22  - March  26) 

Fee:  $25.00  (payable  to  the  University  of  Toronto) 

REGISTRATION:  Daily,  except  Saturdays,  9:00  a. u. -5:00  p.m. 

By  mail  or  in  person  at  Room  108,  65  St.  George  Street. 

Telephone  WA.  3-6611,  Locals  301,  304,  307. 
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PROGRAMME 


Spring  Term 

10  Sessions  - Wednesdays  - Jan.  22nd  to  iviarch  26th 
Alternating  Lectures  and  Conference-Workshops 
7:30  - 9:30  p.m. 


January  22nd  PUBLIC  RELATIONS  IN  INDUSTRY 

Lecturer:  iur.  George  A.  Lawrence, 

iManager,  Public  Relations  Department, 

Imperial  Oil  Limited.  (Toronto) 

A survey  of  the  principles  and  practices  of  good  relations  with 
employees,  suppliers,  dealers,  customers,  associations,  shareholders,  press 
and  other  media.  Special  emphasis  on  communications,  annual  reports,  PR 
policies  and  objectives.  (A  case  history  will  be  assigned  for  consideration 
at  next  week's  session). 


January  29th  PR  CONFERENCE-WORKSHOP 

7:30  - 8:30  p.m.  Discussion  groups  of  ten,  under  CPRS  leaders, 
will  analyse  case  history  assignment  and  recommend  an  effective  course  of 
PR  action. 

6:30  - 9:30  p.m.  Conference  of  full  group,  under  CPRS  Chairman, 
will  study  recommendations  and  review  programme  actually  used  in  the  authentic 
case  cited.  Displays  of  PR  material. 


February  5th  PUBLIC  RELATIONS  IN  THE  COMMUNITY 

Lecturer:  Mr.  J.  Bryan  Vaughan, 

Managing  Director, 

Vickers  G Benson,  Ltd.  (Toronto) 

Earning  the  respect  and  support  of  customers,  plant  community, 
governments  and  the  Canadian  people  generally.  Emphasis  on  good  corporate 
manners  and  morals,  institutional  goodwill,  relations  with  various  levels 
of  government:  opinion  surveys.  (Assignment). 


February  12th  PR  COiFERENCE-WORKSHOP  (as  above) 


February  19th  PUBLIC  RELATIONS  AiVD  UTILITIES 

Lecturer:  Mr.  James  A.  Blay, 

Director  of  Information, 

Ontario  hydro.  (Toronto) 

PR  responsibilities  on  the  part  of  public  utilities  (power, 
transportation,  communications),  banks  and  institutions.  Special  reference 
to  press  relations,  radio  and  television  activities;  publications,  exhibitions 
and  displays,  plant  tours.  Film  showing.  (Assignment). 


PROGRAlviiME  - (Continued) 


February  26th  PR  COiFE.iE'!CE-WOiii(SHOP 

March  5th  PU3LIC  RELAl'iONS  AI®  LABOUR  UNIONS 

Lecturer;  Mr.  Jack  Williams, 

Director  of  Public  Relations, 

Canadian  Labour  Congress.  (Ottawa) 

A study  of  the  labour  movement  in  Canada  and  its  role  in  national 
affairs:  special  emphasis  on  relations  with  labour  unions,  economic  research, 
study  groups  and  educational  programmes;  labour  disputes  and  methods  of 
settlement;  Public  Relations  activities  of  the  Congress. 


March  12th  PR  COiFERENCE-WORKSHOP 


A summing-up  of  the  course  to  date,  with  opportunity  for  group 
exchange  of  ideas,  viewpoints  and  PR  experiences.  Review  and  discussion  of 
problems  submitted  by  course  members.  Display  of  annual  reports  and  other 
PR  material. 


March  19th  PUBLIC  RELATIONS  AS  A CAREER  - 

ITS  OPPORTUNITIES  Ai®  QUALIFICATIONS 
Lecturer:  Mr.  Leonard  L.  Knott, 

President , 

Editorial  Associates  Ltd.  (Montreal) 

Some  of  the  opportunities  in  Public  Relations,  and  the 
qualifications  necessary  for  those  seeking  to  make  a successful  career  in 
this  field,  will  be  outlined  and  discussed;  reference  to  the  status  of 
Public  Relations  in  Canada  today.  Mr.  Knott  is  author  of  the  authoritative 
book,  ’’The  PR  in  Profit”. 


March  26th  GENERAL  FORUM  ON  PUBLIC  RELATIONS 

- Conclusion  of  Course  - 
Presentation  of  Certificates. 


Members  of  the  Education  Committee,  CPRS  (Toronto  Branch), 
will  act  as  discussion  leaders  during  the  course: 

Herbert  L.  Hickey  (Chairman), 

Manager,  Editorial  Department, 

Ontario  Hydro. 

Kenneth  C.  Cross, 

Director  of  Public  Relations, 

Ontario  Hospital  Association. 

Edward  Parker, 

Public  Relations  Officer, 

The  Rio  Tinto  Group. 

H.  G.  Kettle, 

Director  of  Public  Relations, 

Massey-Harris-Ferguson  Limited. 


Suggested  Reading: 

"Effective  Public  Relations" 

Cutlip  & Center  (Prentice-hall) 


"The  PR  in  Profit" 

Leonard  L.  Knott  (McClelland,  Stewart) 


"Your  Public  Relations" 

The  Griswolds  (Funk  & Wagnalls) 
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